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Parker College of Business students, faculty excel in 
virtual global competition 
January 27, 2021 
Students use the voice recognition function on their phones to sell to artificially intelligent 
animated customer bots in the RNMKRS Virtual Sales Competition. (Image provided) 
Sales students in the Parker College of Business spent the fall semester communicating and 
making deals with a robot through the virtual RNMKRS College Sales Skills Competition.  
The students, who placed in the top 1% of more than 2,200 participants, learned and practiced 
selling a product by speaking virtually with Alex, a consumer bot who listens, adapts and 
responds as students used voice activation on their mobile phones.  
“This style of communication during the pandemic was actually very beneficial,” said Hannah 
Peterman, who placed third overall in the competition. “As each of us has been required to 
communicate online and via teleconferencing systems, RNMKRS offered coaching in many 
facets of this environment. This competition also gave me exposure to employers that were 
sponsors, which resulted in me being able to network. Many times, as a student, I am reluctant 
to contact these individuals, and RNMKRS allowed exposure that would have not been possible 
otherwise.”  
Georgia Southern was among the 59 schools that competed. Georgia Southern had the most 
students overall with scores in the top 30% and the eighth-highest percentage of students with 
scores in the top 30%. 
Students are able to compete from anywhere in the world. Schools from the U.S.,Canada and 
Germany participated in the RNMKRS program during the fall semester. Following training, 
students participate in the worldwide sales competition where they are recognized for their 
skills. Employers like Dell, Gartner, Herc Rentals, Tom James, TTi, and YRC Worldwide select 
students for jobs. 
“Any time you can get students to be interactive, work in teams for an end, learn and have fun 
learning, the activity is successful,” said Linda Mullen, Ph.D., director of the Center for Sales 
Excellence and associate professor of marketing. “Our partners for our Center for Sales 
Excellence love our sales students because the students have grit. I have been told this over and 
over by recruiters.” 
Kasey Perks won runner-up for most persistent student, and Peterman, Perks and Alexander 
Wolf were recognized for making the most student practice role-plays. 
Students Ty Black, Christopher Christenson, Logan Craig, Caroline Peckeroff, Shelton Quants, 
Kelsey Salmon, Nicolas Sanches and Morgan Sterrett were named to the RNMKRS 1% Club for 
being in the top 1% of students.  
Additionally, professors and faculty were recognized in the RMKRS competition for their roles in 
coaching their students. Mullen tied as Top Coach Advocate and was named as a member of 
the RNMKRS 1% Club for being one of the top 1% of coaches.  
Elmira Shahriari, Ph.D., assistant professor of marketing, was a runner-up in the category for 
Most Prepared Class Call. Lindsay Levine, Ph.D., associate professor of marketing, was a runner-
up for Most Tenacious Coach.   
The resources provided by the Parker College of Business and access to professors like Mullen 
helped Peterman feel confident and prepared for the competition.  
“It was gratifying to get put in situations and then be able to draw from information and 
knowledge that was taught in a previous class or even in multiple classes,” she said. “When I 
first started the process, in all honesty, I was concerned I wasn’t prepared. As I encountered 
each new situation in RNMKRS, I realized just how many selling and marketing scenarios we had 
covered and how to respond to each.” For more information about the Parker College of 
Business, visit GeorgiaSouthern.edu/parker. 
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Georgia Southern’s Women’s, Gender and Sexuality 
Studies Program promotes inclusivity for LGBTQ+ 
students with new minor 
January 27, 2021 
 
Beginning fall 2021, Georgia Southern 
University’s Women’s, Gender and Sexuality 
Studies (WGSS) Program will offer a new 
LGBTQ+-focused minor. 
“The new LGBTQ+ minor is an exciting 
addition to our academic roster, as it 
provides a narrow course of study options for 
those folks who specifically want to work 
with LGBTQ+ communities and populations,” said Lisa A. Costello, Ph.D., director of the WGSS 
Program on the Statesboro Campus. “They can add this minor to just about any major. We 
already have LGBTQ+ focused classes in WGSS, and with the expanded new offerings on 
LGBTQ+ health in the College of Public Health, we are able to go forward with a strong array of 
courses.”  
WGSS currently offers a bachelor’s and a minor in the Interdisciplinary Studies Program, which 
highlights the intersections of gender with race, class, religion and other social identities to 
critique systems of power, bringing inclusive excellence and advocacy into practice. Along with 
the WGSS classes that exist within multiple colleges within the University, the new minor will 
allow students to broaden that spectrum with a concentration on LGBTQ+ issues through 
coursework in WGSS, public health, sociology, human ecology and writing.  
The new minor is an addition to the University’s dedicated, year-round efforts to promote 
LGBTQ+-friendly policies, programs and practices with the momentum, support and funding 
provided by alumnus donor Ted Tucker to the WGSS Program in 2017. The new minor is the 
culmination of several LGBTQ+ initiatives over the last two years that arose from the grant, 
including new curriculum, expanded awareness of LGBTQ+ health services and housing, 
dedicated LGBTQ+ counseling, an LGBTQ research library, LGBTQ+ speakers and events, a 
Gender Minority Closet, and Lavender graduations. 
 As a result of this work, Georgia Southern 
was only one of four colleges in the state in 
2020 to be listed on the Campus Pride Index, 
a national benchmarking tool by which 
parents and students can assess the LGBTQ+ 
inclusivity of universities. To make the index 
a university has to demonstrably outline its 
LGBTQ-friendly policies, programs and 
practices.  
“Earning a spot on the index is monumental 
for the University community,” stated 
Costello. “The Index is important as a 
national ranking that sends a message to 
continuing and prospective students that Georgia Southern is committed to gender inclusivity.”  
 
Georgia Southern University, a public Carnegie Doctoral/R2 institution founded in 1906, offers 
approximately 140 different degree programs serving almost 27,000 students through 10 
colleges on three campuses in Statesboro, Savannah, Hinesville and online instruction. A leader 
in higher education in southeast Georgia, the University provides a diverse student population 
with expert faculty, world-class scholarship and hands-on learning opportunities. Georgia 
Southern creates lifelong learners who serve as responsible scholars, leaders and stewards in 
their communities. Visit GeorgiaSouthern.edu. 
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Georgia Southern President Kyle Marrero and Lisa A. Costello, 
Ph.D., director of the WGSS Program on the Statesboro Campus, 
at the University’s 2019 Lavender Graduation. 
